
Business English II – Reading paper (45 minutes, 4 pages) 

Please observe the time allowed and do not use anything but pen and paper. 

Send your scanned paper to jimenezantonio@gmail.com to have it graded. 

This paper weighs 20% towards your final mark. 

 

1. Read the text below.  
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Choose the right answer (A, B, or C) for each of these questions. 

An early form of customer loyalty programme, trading stamps could be exchanged for 

A goods.   B cash.   C vouchers. 

The trading stamps programme declined because 

A stores decided to replace them with a price cutting strategy. 

B there were too many companies competing for a limited market. 

C their role was taken over by loyalty card schemes. 

 

 The research into customers’ attitude towards airmiles shows 

A people would rather have cheaper flights than airmiles. 

B people prefer to use airmiles in combination with real currency. 

C people like to collect airmiles for specific purposes. 

 

Customers are more likely to achieve the required number of purchases on a loyalty programme when 

A the purchases need to be made within a time frame. 

B they are sent reminders of the scheme by the company. 

C they feel the purchasing task is already underway. 

 

When participating in a loyalty programme, customers are likely to 

A increase the number of purchases towards the end of the task. 

B make more purchases at the beginning of the task. 

C make purchases at regular intervals until the task is complete. 

 

In a system of status cards, customers will usually spend more if 

A they know there is a class of customer beneath them. 

B they know there is a class of customer above them. 

C they know there are at least three classes of customer. 

 

Ivanic believes loyalty card programmes may be misguided because 

A they have no significant effect on the number of purchases a customer makes. 

B they target customers who already make the most purchases. 

C they encourage businesses to neglect other sources of customer satisfaction. 

 

 

 

 

 

 

 



 

2.- Read the following text. 

 

 

 

 

 

 

 

 



For each item below, choose the correct answer and mark one letter (A, B or C). 

What point does the writer make in the first paragraph? 
 

A The degree of accuracy in reports is higher now than in the past. 

B Report writing and other forms of communication need similar skills. 

C Readers are likely to respond favourably to attractively presented reports. 

D The use of a computer can simplify the planning stage of a report. 

 
What point is made in the second paragraph? 
 

A Many people are more afraid of writing reports than they need to be. 
 
B It may be difficult to decide on the appropriate length for a report. 
C Report writing skills are influenced by the ability to speak effectively. 
D People's careers may be affected by the way they write reports. 

 
According to the third paragraph, reports are growing in importance because 
 

A company size works against traditional forms of communication. 
B shareholders demand to be kept fully informed of company activities, 
C a greater degree of specialisation at work is becoming the norm. 
D more people are being given responsibility for making decisions. 

 
In the fourth paragraph the writer suggests that reports may be helpful if 
 

A a client is dissatisfied with your advice. 
B they are structured like the minutes of meetings. 
C there is a disagreement about what happened. 
D they outline a range of possible future outcomes. 

 
The fifth paragraph warns that the intended reader 
 

A may not agree with you about who should read your report. 
B may not think that your report is of any value. 
C may not accept a report that is submitted late. 
D may not read through your report in full. 

 
In the last paragraph, what is meant by ‘cognitive cost’? 
 

A the amount of time that the writer spends writing a report 
B the reader’s unwillingness to make an effort to understand a report 
C the amount of time that the reader spends reading any report 
D the writer’s difficulty in presenting reports in an easily-understood style 

 

 

 

 

 

 

 


